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Media, media…?, MEDIA!!!
Lessons Learned from Sacramento United Park(ing) Day 2014
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1 Introduction:
Presenting

Dalton LaVoie, Associate, PLA, ASLA, LEED AP

California Sierra Chapter, Sacramento

ASLA Volunteer Work:

• Public Awareness Representative (2010-current)

• President, CA Sierra Chapter ASLA (2011-2012)

• Vice President, California Council ASLA (2013-2014)

• Chair, National Leadership Development Committee

• Member, National Public Relations and     

Communications Advisory Committee (2013-current)

Organizer: Sacramento United Park(ing) Day 2013 & 2014



Introduction:

Sacramento United 

Park(ing) Day is…

A yearly event aimed to 
draw together the design 
and engineering 
community of Sacramento 
where we transform one 
block of 20th Street into a 
series of temporary public 
parks knitted together to 

raise awareness of green 
space in the urban fabric of 
our community. By 
grouping our efforts 
together and working with 
the City to secure permits, 
we streamline the process, 

eliminate fees, and enable 
more groups to participate. 

1
What is ‘Sacramento United Park(ing) Day?’













2 Media: 
Our Diverse Media Outreach Strategy and Messaging

a. Press Releases

» Chapter Release

» City Release

b. Social Media

» Chapter Facebook

» Setup Event-specific Twitter Account

c. Self-Publication on Community Calendars

d. Cross-Event Marketing

» Parklet Pilot Program 2nd RFP Release

» UPARK 2014

e. Professional Photography



• 1 page formal release

• 6 pages of images

• Sent 10 days prior
• Ran Draft by Terry & Karen

• Sent to:
• KCRA

• KOVR

• Midtown Business Assoc.

• Sacramento Bee

• News10

• Sac Business Journal

2a Chapter Press Release



• Worked with the City to 

develop separate release 

• Proposed and successfully 

achieved a coordinated 
Parklet RFP #2 release

• Had City staff on judging 

panel

• City staff invited council 

members to the event

2a City Press Release and RFP



Sacramento City Express2a

http://sacramentocityexpress.com/2014/09/18/city-seeks-businesses-interested-in-hosting-parklets/

http://sacramentocityexpress.com/2014/09/18/city-seeks-businesses-interested-in-hosting-parklets/


Social Media: Facebook2b



Social Media: TWITTER2b



Self-Publish: Sac365.com2c



Capital Public Radio2c



Partnership: UPark 20142d



Professional Photography2e



Professional Photography2e



Professional Photography2e



Professional Photography2e



Professional Photography2e



Professional Photography2e



Professional Photography2e



Professional Photography2e



Professional Photography2e



Professional Photography2e



Professional Photography2e



Professional Photography2e



Professional Photography2e



Professional Photography2e



Professional Photography2e



3 media…?
Why aren’t they responding? Will they show up?

• Understand you compete with other ‘more sensational’ stories

• Understand how and when coverage decisions are made

• Be prepared for additional info requests; be responsive

• Be prepared for day-of coverage

• Know who the topic reporters are and approach directly

• Establish working relationships with topic reporters



4 MEDIA!!!
Who showed up and how did it go?

• TWITTER response

• Rob an the Road (KVIE)

• FOX40NEWS

• INHABITAT



TWITTER response4
Tweet by Park(ing) Day Founders



TWITTER response4
General public



TWITTER response4
Local Photographers



TWITTER response4
Institute@GoldenGate and SACOG



Rob on the Road (KVIE)4

https://www.facebook.com/robontheroad

https://www.facebook.com/robontheroad


FOX40NEWS4



INHABITAT4



5 Conclusions

• Plan Early

• Collaborate with Allied Groups

• Diversify your Pitch

» Location (social media, calendars, flyers)

» Messaging

• Get Creative


