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Politically Correct Developments
Montana Project Raises Ante for PC Amenities; Offsets for Jetting In

BY BEN CASSELMAN AND KATY MCLAUGHLIN

(See Corrections & Amplifications
item below.)

People wracked with guilt about
owning a second home might be an odd
market for second-home developers. But
that's the target audience for a handful
of communities designed to make people
feel better about owning a getaway.

Among the "guilt offsets" builders
are touting: Ski resorts in Lake Tahoe
and Massachusetts powered by wind,
and a Georgia golf community where
most land is set aside as a nature pre-
serve. The Red Mountain ski resort in
British Columbia, Canada, stresses that
many staffers own homes nearby and
don't have to commute from afar
because they're priced out of the market.

The Ameya Preserve, a 300-home
development seeking final approval in
Paradise Valley, Mont., is kicking politi-
cally correct development up a notch.
Developers have offered to sponsor
teachers at the nearby high school,
made building proposals that take cli-
mate change into account and promised
money to nonprofits such as Habitat for
Humanity. They've even signed up Alice
Waters, the Bay Area restaurateur who
advocates organic and local food distri-
bution in her books and speeches, and
established a Berkeley public-school
program to improve children's diets.
The culinary superstar is in talks with
the Ameya developers to help guide the
establishment of a high-end restaurant
and culinary school there.

The merging of expensive-home
building with high-minded values can be
fraught, as critics home in on perceived
examples of "greenwashing" -- portray-
ing a development as more environmen-
tally friendly than it actually is.

Pete Feigley, a local biologist who's
spoken out widely against the Ameya
project, questions the science behind the
Ameya Preserve's claim that the devel-

opment will offset the environmental
impact of each home by planting trees in
other parts of the country, and says that
the "heli-skiing" promoted on Ameya's
Web site isn't environmentally friendly.
(Ameya says there are no heli-skiing
plans and that the Web-site mention was
an error.) Others say it's a stretch to call
any second-home development green:
"The greenest second home is no home
at all," says Richard Faesy, a senior pro-
ject manager at Vermont Energy Invest-
ment Corp., a nonprofit organization
promoting energy efficiency.

In general, second-home developers
are looking beyond traditional models
like golf, beach and ski resorts to stand
out. One development in Ocala, Fla.,
targets recreational pilots; another,
near Dallas, includes an auto race track.
Other developments promote philan-
thropy and community service.

"Green" developments today need to
do more than just emphasize environ-
mentally friendly materials. One new
approach is to publicize how little of the
total acreage will be developed. Home-
stead Preserve, a nature and golf resort
in Hot Springs, Va., set aside more than
9,000 of its 11,500 acres as a nature pre-
serve, through a sale to the Nature Con-
servancy. Other developers pledge that
new homes won't displace existing
residents. Howard Katkov, who owns the
British Columbia ski resort touting its
staff's local homes, says the long com-
mutes for workers at many megaresorts
are "a bad dynamic." Such a situation,
he adds, "bleaches the soul out of a ski
resort."

Ameya's developers say they're
addressing many of the same issues.
Marketing materials note that at least
80% of the development's nearly 11,000
acres are to be set aside as conservation
easements, permanently protecting
them from development. There's no
binding agreement to do so beyond the

developers' pledge; they've received pre-
liminary approval for the project's first
phase and expect final approval early
next year. Last spring the Ameya group
promised to be in the vanguard of
"carbon neutral" residential projects in
the U.S. They will pay for the reforesta-
tion of land in the lower Mississippi val-
ley in order to offset the impact of fossil
fuels burned by residents traveling to
and using the homes. They've also made
donations to a local museum, provided
land to a farming organization and
pledged to build one Habitat for Human-
ity home for every 50 homes built at
Ameya.

MOOSE AND MOUNTAIN LIONS
"We're going so much further than

has ever been done," says developer
Wade Dokken, who says he's working
with the environmental group Conserva-
tion Fund on the carbon-neutral plan.
Lawrence Selzer, the fund's president,
says the group is still figuring out how
many trees must be planted to offset
Ameya's impact.

Together with his partners, Mr. Dok-
ken -- former chief executive of annui-
ties firm American Skandia Inc. -- paid
$23 million for nearly 9,500 acres of land,
plus a lease of another 1,280 acres from
the state, in a 2005 deal. (The developers
hope to buy the leased land.) Moose,
mountain lions and bald eagles populate
the forests, mountains and rolling
plains. Home sites at Ameya range from
$700,000 to $2.3 million.

Peter Oundjian, music director of
the Toronto Symphony Orchestra, will
curate a summer-music series and over-
see other music activities. Jack Horner,
the paleontologist best known for inspir-
ing the protagonist of "Jurassic Park,"
will lead a dinosaur dig on the site, with
Ameya homeowners invited to partici-
pate. The developers contributed more
than $3 million to the Museum of the
Rockies, where Mr. Horner is curator of
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